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PENGETAHUAN PESERTA EVENT “5K FUN RUN” 
SHERATON SURABAYA HOTEL & TOWERS 
 
Oleh: Melysa Vena Haryanto 
NRP. 1423011023 
 
ABSTRAK 
 
Penelitian ini bertujuan untuk mendeskripsikan pengetahuan 
peserta mengenai event ”5K Fun Run” Sheraton Surabaya Hotel & Towers. 
Fokus penelitian dibatasi pada penyelenggaraan event “5K Fun Run” oleh 
Sheraton Surabaya Hotel & Towers serta tanggapan mengenai event ”5K 
Fun Run” Sheraton Surabaya Hotel & Towers. Sesuai dengan tujuan dan 
pertanyaan penelitian, objek penelitian ini adalah pengetahuan peserta event 
“5K Fun Run”, sedangkan subjek penelitian adalah Sheraton Surabaya 
Hotel & Towers dan event “5K Fun Run”. 
Pengumpulan data dilakukan menggunakan kuesioner, dimana data 
tambahan untuk mendukung data hasil kuesioner diperoleh dari wawancara. 
Data hasil kuesioner diuji dengan uji validitas, uji reliabilitas, dan analisis 
statistik. 
 Hasil penelitian menunjukkan bahwa: (1) Pengetahuan mayoritas 
peserta terhadap lokasi running event “5K Fun Run” termasuk tinggi; (2) 
Pengetahuan mayoritas peserta terhadap biaya running event “5K Fun Run” 
termasuk tinggi; (3) Pengetahuan seluruh peserta terhadap timing running 
event “5K Fun Run” termasuk tinggi; (4) Pengetahuan mayoritas peserta 
terhadap theming running event “5K Fun Run” termasuk tinggi; (5) 
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Pengetahuan mayoritas peserta terhadap keunikan running event “5K Fun 
Run” termasuk tinggi;  (6) Pengetahuan mayoritas peserta terhadap 
intangibility running event “5K Fun Run” termasuk tinggi; (7) Pengetahuan 
mayoritas peserta terhadap suasana running event “5K Fun Run” termasuk 
tinggi; (8) Pengetahuan mayoritas peserta terhadap interaksi sosial running 
event “5K Fun Run” termasuk tinggi; (9) Pengetahuan seluruh peserta 
tentang running event “5K Fun Run” termasuk tinggi. Dengan kata lain, 
seluruh peserta memiliki pengetahuan tentang running event “5K Fun Run” 
dalam aspek lokasi, biaya, timing, theming, keunikan, intangibility, suasana, 
dan interaksi sosial. 
 
Kata kunci: pengetahuan, kognitif, tanggapan, event 
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PENGETAHUAN PESERTA EVENT “5K FUN RUN” 
SHERATON SURABAYA HOTEL & TOWERS  
 
Oleh: Melysa Vena Haryanto 
NRP. 1423011023 
 
ABSTRACT 
 
This study was aimed to describe the participants’ knowledge 
toward ”5K Fun Run” event by Sheraton Surabaya Hotel & Towers. The 
research’s focus was limited to the event conducting of “5K Fun Run” event 
by Sheraton Surabaya Hotel & Towers and also the participants’ knowledge 
toward ”5K Fun Run” event by Sheraton Surabaya Hotel & Towers. 
According to the objectives and study limitation, the object of this study 
was the participants’ knowledge toward ”5K Fun Run” event by Sheraton 
Surabaya Hotel & Towers, while the subjects were Sheraton Surabaya Hotel 
& Towers dan “5K Fun Run” event. 
Ddata of this study was maintained using questionnaire, from 
which the supporting data was collected through interview. Data from 
questionnaire was examined using validity test, reliability test and statistic 
analysis. 
The findings of this study showed that: (1) The knowledge of 
almost all participants toward the location of ”5K Fun Run” running event 
was considered high; (2) The knowledge of almost all participants toward 
the cost of ”5K Fun Run” running event was considered high; (3) The 
knowledge of all participants toward the timing of ”5K Fun Run” running 
xi 
 
event was considered high; (4) The knowledge of almost all participants 
toward the theming of ”5K Fun Run” running event was considered high; 
(5) The knowledge of almost all participants toward the uniqueness of ”5K 
Fun Run” running event was considered high;  (6) The knowledge of almost 
all participants toward the intangibility of ”5K Fun Run” running event was 
considered high; (7) The knowledge of almost all participants toward the 
atmosphere of ”5K Fun Run” running event was considered high; (8) The 
knowledge of almost all participants toward the social interaction of ”5K 
Fun Run” running event was considered high; (9) The knowledge of almost 
all participants toward ”5K Fun Run” running event was considered high. In 
other words, almost all participants had the knowledge toward ”5K Fun 
Run” running event on these aspects: location, cost, timing, theming, 
uniqueness, intangibility, atmosphere and social interaction. 
 
Key words: knowledge, cognitive, response, event 
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